Content Best Practices for Solution Pages
Create a world-class page on SAP App Center
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Content Sells!

Your solution page on SAP App Center is your storefront to SAP’s 440,000+ customers who
consider SAP App Center as the go-to marketplace to discover, try, and buy solutions from
trusted partners like yourself. The content you display to market your app on SAP App Center
is critical for customers to get the information they need in order to make a decision to
purchase your solution. The content needs to convince the customer that your solution best

suits their needs. Placing time and effort into developing high quality content pays off.

General Guidelines

Before we dive into each section, here are some general guidelines you should follow.

Remember - you're selling a solution, not providing detailed solution or technical information.

Engage the customer by:

¢ Highlighting unique selling points, competitive advantages, and benefits.
e Focus on the business benefits - what the customer can do with the solution and how

the solution benefits the customer or the customer ‘s company.

The goal is to encourage your customers to read about what you have to offer.
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Use

e The wording should be in plain English and in terms that our customers use.

e Position your company against your competitors and convince the customer that your
solution is the best one. Short, clear sentences that are easy to understand.

e Action verbs, active versus passive voice.

e Examples and images to breathe life into the description and engage the reader
Up-to-date, relevant solution resources.

e Allow the customer to more concretely understand the problem your solution solves by
presenting the user with use-cases for your app wherever possible.

¢ Highlight how you can help, your differences and be specific.

e Add some quantitative measures like customer ratings.

Avoid

e Technical jargon and complicated technical explanations.

e Overuse of acronyms or abbreviations.

” ”

¢ Claims of being “the best,” “the only,” “seamless,” “out of the box” — unless true Generic

resources.

Calls-to-Action

A ‘Get It Now’ button will always display upon publication and ‘Try free’ button will display
only when solutions have a free trial. The ’Get it now’ button will trigger a ‘Contact Form’,
requesting the customer to provide contact information. Once the ‘Contact Form’ is submitted,

you the partner will be able to start the engagement with the customer.
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At A Glance Section

Everything in this section should quickly summarize your solution and entice the user to

read further down the page.

SUveyRocks =Fikse Stnveys a AtaGlance Features Pricing Technicallnfo Resources Publisher
by Semos Cloud

er<eveal the Intent Behind What

Your Employees are Saying and
Doing

Allows your HR organization and line-of-business managers to make o
analytical decisions based on employee responses from next-generation
surveys and assessments delivered to their workforce on any device and at
any time.

Partner Certification Solution Type Works with e
¥ SAP Endorsed App Applications SAP Successfactors Compensation

1) Solution Icon 5) Categorization
2) Solution Name 6) Screenshot
3) Headline 7) Video

4) Short Description
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Solution Icon

The App logo should provide a unique visual identity for your solution. It appears not only on
the overview solution page, but also when your solution appears on our homepage or in a

solution search.

Solution icons that are simple and representative of your solution’s capabilities are best. If
you do not have an App Icon, you may use your company logo, although we recommend

against this.

Specifications: Please submit your solution icon in .png format at a size of at least 150 px x

150 px. Your logo should fill out the entire square.
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Avoid:

Submitting your company logo as your solution icon as customers search by solution and
not by partner name. If you do not have a solution icon, we will accept a company logo as a
solution icon. In this case, you company logo should fill out our icon space. If you have more
than one solution, do not us the same solution icon.

Example:

Partner Corp

Document Manager
Application to manag...

c
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Solution Name

Your solution name will appear at the top of your solution page with your partner company
name displayed beneath it. To avoid duplicates in this section your name should contain only

solution name and not partner name or a tagline.

SurveyRocks - Pulse Surveys
by Semos Cloud

Adhering to SAP Partner Branding Rules

Please ensure that you follow SAP’s Partner brand guidelines. A few requirements:

1. Do not place “SAP” or the name of any SAP offering or trademark of SAP in front of your
solution name.

2. You can however use the format “Partner Solution for SAP Solution” and we encourage

you to do name your solution this way.

Watch this video to learn how to name your offering in accordance with SAP’s Partner

Brand guidelines:
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Click here to watch the video

If you use a name that does not match the one you use in the partner portal, please contact

your PxM to have your official solution name changed.

Specifications: Solution Names must be less than 50 characters including spaces. Any

excess will be truncated.

Do:

Include high value search keywords in your solution name that help add clarity to what
functionality and business value your solution delivers.
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This is the first major “headline” that the customer will see on your solution page. It should
set the tone for the value and description of your solution and the list of solution benefits that
follow. If you have a tagline that you use regularly for your solution, that can be appropriate

here. Do not include your solution name here.

Specifications: Do not exceed 80 characters with spaces. Any excess will be truncated.
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Short Description

Provide an elevator pitch for your solution, focusing on core capabilities and business
benefits. You should use this space to position your solution to customers of the SAP App
Center. You should speak to how your solution integrates and extends SAP solutions briefly,

if applicable.

Specifications: Do not exceed 300 characters with spaces.




Categorization

In this section, we will indicate what certification (if any) your solution has been assigned. We
will also display the SAP technology that your solution integrates with. The SAP App Center

team will obtain this information from the App Readiness Check.

Partner Certification Solution Type Works With
¥ SAP Endorsed App Applications SAP Successfactors Compensation

Screenshot Gallery

If you include demo video in your solution page header section, this the video thumbnail from
your video on YouTube or Vimeo will be the first major visual representation of your solution.
This image should be a screenshot from a solution, or a screenshot(s) displayed in the
appropriate device frame(s). Click here to learn how to define your video thumbnail on

YouTube or click here to define your video thumbnail on Vimeo.

You'll have the opportunity to provide multiple images in the screenshot slider and to choose

one image or a video to appear first in sequence.

Specifications: These images should be landscape and be 16:9 in aspect ratio and should

be at least 1280 x 720 in pixels.
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Do:

Choose screenshots that have large, visually compelling, easily recognizable elements on the
screen. As the screenshots will display at a relatively small size, users generally won’t be able
to identify smaller elements and screens that are mostly text will be both illegible and lack
impact. If your solution is largely text-based, you may wish to choose another type of image
for this section.

Example:
D@

Onboarding « ==
* Compiete Onboarding Projects on Time

AR

.90

T

* Control Onbosrding Volume * Minimize Risks in Onboarding

6 @ 0

If your solution is for mobile, you can use 16:9 vertical images.

Don’t:

Use your solution icon or company logo for this image. As the icon will already be displaying
just above this section on the solution page, repeating it here will not look good.

Example:

Online customers always
have this question

Will It Fit Me?

Do you have an answer size O Fit

Custom UI5 Control Generator

Convert

<div class="customlist">

<ul></ul>
</div>

Don’t use images that doesn’t show your solution screen, images that are not 16:9 ratio or
does not depict solution functionality.




Video

If you add a video, it will be displayed as the first item in the screenshot slider. Customers
want to see your solution and how it works. You should include screen captures here. Voice

narration helps to keep viewers engaged.

Note that this player is only compatible with YouTube or Vimeo links. Please preview your
page and test your video before publishing your app. If the video does not play, ensure that

your video’s URL does not contain “list="

Ataglance Features Technical Info Pricing Resources Publisher

sonal &
ring & After

ction with Mediafly’s
sontent available through
marketing and

y present more
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Ataglance Features Technical Info Pricing Resources Publisher

thin

enables you to
' SuccessFactors
ou to move people
vith other

SAP‘ Certified
Builton

SAP HANA® Cloud Platform
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Benefits and Features Section

Benefits and Features

o BENEFITS

Capture Responses any Time, Anywhere o

Create direct lines of communication with your workforce. Get quality responses on a variety of e
topics and capture them in one central place.

Make Smart Decisions

Use Net Promoter Score (NPS) and our robust analytics to make data-driven decisions. The
results—processed by SAP Cloud Platform—are instantly available

Deploy Quickly with SAP Pre-Integration

When you are ready to deploy. SurveyRocks comes with out-of-the-box integration with SAP
SuccessFactors and considering all the attributes from the organizational data and hierarchies.

Ask, listen and improve your
processes

With built-in templates and our pre-built

integrations, you will be able to engage with your
audience quickly and in an automated manner. Use
our robust analytics to make data-driven decisions
while the results are instantly available for your
admins and your managers alike. o

Simple, Mobile-Friendly
Reports
It's easy to reach your employees. Rely on real-time

analytics to check employee feedback, detect
sentiment and understand rate of engagement.

1) Customer Benefits 5) Feature Title

2) Customer Benefit Title 6) Feature Description
3) Customer Benefit Description 7) Feature Images

4) Features
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Business Benefits

The benefits fields should be used to detail the main business value drivers of your solution.
Use the features section to describe solution features in more detail. These are value
propositions, most often phrased in terms of the value a customer can drive in their business
by using your solution. We encourage you to display at least three business benefits on your

solution page.

Specifications: We require that you display at least 3 business benefits. Do not exceed

300 characters for descriptions and 80 characters for titles.

BENEFITS

Capture Responses Any Time, Anywhere

Create direct lines of communication with your workforce. Get quality responses on a variety of
topics and capture them in one central place.

Make Smart Decisions

Use Net Promoter Score (NPS) and our robust analytics to make data-driven decisions. The
results—processed by SAP Cloud Platform—are instantly available.

Deploy Quickly with SAP Pre-Integration

When you are ready to deploy, SurveyRocks comes with out-of-the-box integration with SAP
SuccessFactors and considering all the attributes from the organizational data and hierarchies.

Customer Benefit Title

Titles for the benefits should be written as short phrases beginning with a present tense verb.
They should be phrased in terms of what impact a customer can drive in their business when

they use this solution. Use sentence-style capitalization and do not include a period.
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Specifications: Your titles should not exceed 80 characters with spaces.

Business Benefit Description

Captions are one to two sentences in length and ideally bring together “what” the customer
will be able to do with this solution with “how” they’ll be able to do it and “what” impact this

will have on their business.

Specifications: You should not exceed 300 characters with spaces.
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Features

This section gives you room to outline the key features or functions of your solution. You

can use this section to describe technical capabilities or speak to key use cases. We require

all solution pages to include at least 3 feature fields. You should not exceed 5 features.

You should always display a relevant image for every feature. Each image should be

consistently sized.

User Experience that drives
engagement

HR organizations and line managers can create a
direct line of communication with the workforce with
pre-built surveys or by self-servicing themselves
using SurveyRocks. Surveys can be used to capture
feedback on a variety of topics — and centrally
captured

LB 8 & ¢

-

The following fields can be found on the features tab. Expand each section below to learn

best practices for this section.

Feature Title

For each feature, you will be asked to provide a title that gives a quick description of that

feature for the user. Our recommendation is to start your feature title with a present tense
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verb. This title should be a short phrase. The customer should be able to understand what

new capabilities they will gain by using your solution. Titles should be kept brief.

Specifications: Do not exceed 50 characters including spaces.

Feature Description

Captions should be 3-4 sentences in length. They indicate how each core feature
contributes to creating business value and provide a bit of detail around the specific

capability the solution delivers.

Specifications: Do not exceed 300 characters including spaces.

Feature Image

Feature Images should represent a screen from your solution, but illustrative diagrams may
also be used to depict features at a more conceptual level. Images should not be text-heavy

or merely serve the purpose of depicting text.
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Recognize

Appreciate the
excelience in everyone

Anniversaries User Guide

See upcoening
aneweraries

Notifications

0 Approwals pending

Buy a Gift | Ranking

Surprise someone with
agh

My Awards

0 Rewards redeemed
2 Awards recewed

TEST REPORT FOR INTERFACE CERTIFICATION (S/4HC-TAX-US )

Interface Certification: 15205

SAP Interface incl. Release

SAP Product

1% connected SAP Application Service
2" connected Application Service

Name of Vendor
Vendor Number

Vendor Content Package Name & Release

SI4HC-TAX-US
SAP Cloud Platform, integration services
SI4HANA Cloud 1908

ONESOURCE Determination

Th (Tax & A ing)
1045102

ONESOURCE US Tax Integration 1.0 for
SAP S/4 HANA Cloud

Specifications: You should submit these images at a resolution of at least 1280 x 720.

Images can be landscape or portrait. The aspect ratio of the images should be 16:9.
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Plans and Pricing section

You must always display a price. Customers look for pricing on solution pages so they

can have a starting point to engage with you.

Some ideas to get started:

1. Offer a starter edition

Basic

500000

per month + Real-time in the Cloud
Hanelly Basic version is the perfect tool for you to visuzlie your organization in

the easiest way

« Either use our excel template and upload all the information you need on your
org chart into Hanelly or opt-in for the optional native integration to your HRIS

 Hanelly automatically updates your org chart and gives you in-chart analytics
so you better understand your organization and your employees

' Matrix, Views and Styles
Hanelly offers several different styles, org chart views based on almost any
aspect of the organization, and matrix or dotted-line charts from the manager,
legal, or functional perspective that you can print, export, and share.

« Data Upload
Use our intuitive Excel template to upload your information to Hanelly so it
automatically gets displayed on your chart or ask for a native integration to
your HRIS/HCM system

« Simple in-chart analytics (headcount, span of control. etc)

+ Connected and Social
Hanelly leverages the org chart as a social network, allowing employees to

communicate and find each other by location, function, skill and almost any
attribute. Employees can also give recognition to colleagues

We recommend that you offer a pricing edition that allows a customer to purchase your
solution with limited functionality or a small number of users so they can try your solution

with a small number of users before they decide to deploy further.

Published May 2020



2. Offer a Free Trial edition

Free Free Interactive Trial

+ Inthis version you can try our Advanced package which includes all the
features and capabilities of Hanelly including org charting. analytics, org design

and scenario building as well as merger & acquisition features

 TryHanelly and see how it will benefit your organization

We highly recommend offering a Free Trial. A trial edition of a solution allows for all

potential customers to test drive a solution for a set period of time before purchasing.

customers want to try a solution before they buy it.

3. Display a Sample Pricing Packages

Is your pricing determined at the time of sale by multiple factors? If so, we recommend that

you create a few sample pricing editions that serve as sample “packages” for customers to

get a better overview of how your pricing works. The customer can then contact you for

pricing that is specific to them.
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Small Volume

Per Month v Thisy
Buy Now

Contact Us

\
00 -
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Per Month

Bi

Contact Us

a 2 ;

Contact Publisher

This sample package is designed to allow you to display indicator pricing to allow your

customer to get an idea of your pricing. It is not transactable. You will transact against

custom pricing and terms in our deal creation process.
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Additional Pricing Configurations Available

Offer a complete, tiered pricing for your complete solution offering

100005

per month

Standard

All of Basic plus:

« Includes all the features and capabilities of Basic version plus tons of out of
box advance analytics.

« You can also create your own analytics and reports based on your own
requirements in 3 simple steps.

« Advanced dashboards with layered filtering.
« Organization headcount and salary overview.
« Employee trends analytics.

« Turnover analysis.
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Supported pricing configurations: Use the following options to configure the pricing

packages mention Above.

Flat rate: One Time + Setup fee: You can charge customers a one-time fee plus a setup

fee.

Plans and Pricing

Enterprise Edition

« Includes 1 Production Landscape

Get it now
« Includes 4 Non-Production Landscapes

Contact Publisher

o)
—~
I I ‘[J‘

+ Includes unlimited USER

Flat rate tiered pricing with included units + Setup Fee: In this case you can charge the
customers for the number of Units they need plus a setup fee. (Units = gigabyte, hour, or

user license etc.) This option could be recurring or not.

Bronze

v

Per Month

« Admin-cockpit in fiori 2.0 design Pricing Details
+ USD 7000.00 One Time Setup Fee

« Realtime synchronisation

Buy Now One Time

Mobile optimized processes and UX

T
« Synchronisation of Appointments ne Time Setup Fee:  USD 7000.00
Contact Us
v

Synchronisation of Tasks

Per Month

= 36 Month min. contract duration
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Recurring + Setup Fee: Here you charge customers periodically. Billing periods consist of

30, 60 or 90 days. You could also add a set-up fee. (this option could be unit based)

Bronze

+ 5% discount on SAP Sales Cloud Retail Execution

v 5% discount on additional users and engine price
(5 years contract duration)

Get it now + Full Updates of new Features

Contact Publisher

_ J SL:DO’T B

+ Customer involvement: tickets

+ Includes unlimited USER

Unit Based + Setup Fee + Tiered Pricing w/ Included units: With this option you can
show customers an example of unit-tiered pricing. We recommend giving a starting
price/unit and then, you can start reducing price as the number of units increase. (Units =

gigabyte, hour, or user license etc.). This option could be Recurring or not.

: : Pricing Details
Per M 100 User Minimum
e Per Month
*Contact Us For Delivery Estimates* User(s

Contact Us First 100 - 500 USD85.00

v helde 1 e Next 501 - 1000 USD 40.00

T Next 1001+ USD 20.00
- Mo 10T ] n

Termination
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Hidden Price
If you’d also like to include a pricing edition that does not show pricing and allows the

customer to contact you for custom pricing, you can create a Hidden Price Edition.

Please note that in order to display a Hidden Price Edition you must have configured

starting pricing edition already.

Professional Edition

+ Standard Edition plus

+ Customer Micro Sites

+ Extended Analytics
Contact Publisher + 1Sandbox

+ Web Services API

+ 6 Workflows

+ Personalized customer app

' Includes unlimited USER
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Resources Section

In this section, you'll be able to upload white papers, data sheets, customer success stories
and additional videos that go into more depth than your video that displays in the hero

section of your page.
For videos, please provide a YouTube or a Vimeo link.

If you would like to add a customer reference to your solution page, please add a customer

reference story as a PDF file or a video and upload to as a resource.

Resources

@ B
|.ﬂ‘ Support Page @ Contact Support @ Privacy Statement {;:T Terms and Conditions

How to create pulse Engagement Surveys & How SF Can Help You SurveyRocks
survey with Real-time Feedback Build Employee i
SurveyRocks B Engagement Program Guide
How to create pulse survey with ) Wa Video
SurveyRocks How to create [% ead P @ =

pulse survey pulse sur
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Publisher Section

On this portion of the page, your partner company name will be displayed above a

description of your company.

Publisher

Semos Cloud

SSEMOS Semos specializes in developing software solutions for SAP
Cloud Platform. As an independent software vendor, Semos
has gained the trust of many clients in various SAP projects
over the past three decades.

Company Logo
Specifications: Your logo should be provided in .png format of at least 180px in width.
Company Overview Description

You can provide a short description of your company here. Use this space to establish your
company as a trusted vendor for potential customers. You can do this by referencing things
such as your company history, your existing customer base or any awards or recognition

that you have received.

Specifications: 300 character maximum.
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Simple Solution Description (150 characters)

The meta description/ SEO description is what will appear in search results and on SAP.com.
The text should entice a user to click through to read more about your solution. It should help
to differentiate your solution and use easily understandable and common terminology for your

audience.

This description does not display on your solution page.

JobPts: Employee Recognition by Semos | SAP App Center

2.2.0.8.0 ¢
Inspire achievement with peer-to-peer recognition and rewards in order to attract, motivate,

and retain employees.

Specifications: Do not exceed 150 characters with spaces. Any excess will be truncated.
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Simple Solution Description (80 characters)

The search result caption should be descriptive of your solution and highlight its main benefit.
It should be short and use sentence-style capitalization. The subtitle will appear as a subtitle
when your app appears as a tile in search results on the SAP App Center. As such, this field

should entice a user to click your app to learn more.

Specifications: Do not exceed 80 characters with spaces. Any excess will be truncated.
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Follow us

www.sap.com/contactsap

xxxxxenUS (YY/MM)

© 2020 SAP SE or an SAP affiliate company. All rights reserved.

No part of this publication may be reproduced or transmitted in any form
or for any purpose without the express permission of SAP SE or an SAP
affiliate company.

The information contained herein may be changed without prior notice.
Some software products marketed by SAP SE and its distributors contain
proprietary software components of other software vendors. National
product specifications may vary.

These materials are provided by SAP SE or an SAP affiliate company for
informational purposes only, without representation or warranty of any
kind, and SAP or its affiliated companies shall not be liable for errors or
omissions with respect to the materials. The only warranties for SAP or
SAP affiliate company products and services are those that are set forth
in the express warranty statements accompanying such products and
services, if any. Nothing herein should be construed as constituting an
additional warranty.

In particular, SAP SE or its affiliated companies have no obligation to
pursue any course of business outlined in this document or any related

presentation, or to develop or release any functionality mentioned therein.

This document, or any related presentation, and SAP SE's or its affiliated
companies’ strategy and possible future developments, products, and/or
platforms, directions, and functionality are all subject to change and
may be changed by SAP SE or its affiliated companies at any time for
any reason without notice. The information in this document is not a
commitment, promise, or legal obligation to deliver any material, code, or
functionality. All forward-looking statements are subject to various risks
and uncertainties that could cause actual results to differ materially from
expectations. Readers are cautioned not to place undue reliance on these
forward-looking statements, and they should not be relied upon in making
purchasing decisions.

SAP and other SAP products and services mentioned herein as well
as their respective logos are trademarks or registered trademarks of
SAP SE (or an SAP affiliate company) in Germany and other countries.
All other product and service names mentioned are the trademarks of
their respective companies.

See www.sap.com/copyright for additional trademark information

and notices.
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https://twitter.com/sap
https://www.facebook.com/SAP
https://www.linkedin.com/company/sap
https://www.youtube.com/user/SAP
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